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Foreword

Health tourism is probably one of the fastest growing forms of tourism. Health tour-
ism is a rather multifaceted industry since it has several segments. We can talk about
medical tourism, wellness tourism, spa tourism, and holistic and spiritual tourism.
In most countries, spas are key elements of the supply in the beauty and luxury seg-
ments. This is particularly the case for Western European, most Asian or North
American markets. On the contrary, there are several countries around the world
that have been developing tourism based on natural assets, such as hot springs or
healing microclimate. Although there are numerous countries that have rich natural
resources, e.g. Japan, South-Korea and New Zealand, in these countries hot springs
have been used for wellness and not for medical services.

Central and Eastern European, as well as many Southern European countries,
such as Russia, Romania, Hungary, Serbia, Czech Republic, Slovakia, Bulgaria,
Slovenia and Italy, Spain and Portugal have been using their hot spring resources for
healing and medical services. The thermal or hot springs of Spain, Italy and Portugal
are key elements of thermalism and balneotherapies which are administered and
supervised by medical personnel. Many facilities (baths, sanatoria, hotels, rehabili-
tation centres) as well as destinations have rich history since the high classes have
been turning to natural healing for centuries. After the Second World War, due to the
democratization of healthcare based on natural healing assets, several facilities were
built, extended or refurbished. Health tourism to these centres is a key form of tour-
ism in most of the mentioned countries.

This volume presents a wide range of work. The variety of the cases and examples
ensure the reader that health tourism, especially health tourism that builds on natural
resources, is most certainly a very prosperous field for development. The chapters
highlight some really important questions and challenges the industry is facing.

Chapter 1 discusses the ever critical questions of relevant legislation. There is
very limited EU level regulation and legislation exist that would relate to thermal
resources. Nature or heritage protection legislation may not focus on the key points
the protection of thermal assets would need, therefore these questions are really of
paramount importance.
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Chapter 2 gives an international overview of thermalism in terms of its possible
use in health and/or wellness tourism. How old fashioned structures and facilities
could and should face the expectations of new segments and the competition created
by new facilities and industries leaves players with a lot to accomplish. Chapter 10
discusses in what areas of life and lifestyle thermal resources and approaches can
bring change to one’s life and therefore can improve wellbeing and quality of life.

Franchising as a management and expansion concept arrived to the world of spa
and wellness in the last 5-10 years. There are several companies and brands that
could benefit from this. Still, as we can see it in Chap. 3, there is no uniform solution
for success. Franchisors and franchisees need to provide solutions for several ques-
tions and what works in one franchise may not work for another.

Marketing in health tourism is exceptionally complex. This is due to the some-
times very different understandings of the same words in countries, cultures or lan-
guages! Chapter 4 highlights the opportunities and challenges of cross-border
cooperation in branding. Chapter 5 has a case from Italy. The authors carried out a
comprehensive research which looks at how guests of either traditional or ‘new’
segments may consider the existing supply of thermal springs and destinations.

Thalassotherapy enjoys a new revival. This traditional healing (and wellness)
approach has been available for a long time at seaside destinations. Still, in the last
couple of years, destinations, spa and beauty brands rediscovered thalassotherapy.
Three chapters focus on the various aspects of thalassotherapy. Chapters 6, 7 and 8
look at the various aspects of quality management in the Spanish thalassotherapy
centers, such as motivation and barriers of implementing such standards.

Chapter 9 discusses a rather complex as well as very important question, i.e. the
wellbeing of senior segments (or the questions of ageing, if you like). The introduc-
tion of some key findings of the research under the IMSERSO Program can provide
input for further development and policy making in thermalism.

This title is a great collection of cases, best practices and development ideas, as
well as challenging questions. Thermalism or thalassotherapy have been around for
some time and have their traditional uses. Still, there are new ways, forms and
approaches that can and should be considered. As it is suggested by the authors,
natural resources in health, wellness or healing can bring in new alternatives through
which wider spectrums of the society can improve their health and wellbeing.

Budapest, Hungary Laszl6 Puczko, Ph.D., C.M.C.


http://dx.doi.org/10.1007/978-3-319-11490-3_2
http://dx.doi.org/10.1007/978-3-319-11490-3_10
http://dx.doi.org/10.1007/978-3-319-11490-3_3
http://dx.doi.org/10.1007/978-3-319-11490-3_4
http://dx.doi.org/10.1007/978-3-319-11490-3_5
http://dx.doi.org/10.1007/978-3-319-11490-3_6
http://dx.doi.org/10.1007/978-3-319-11490-3_7
http://dx.doi.org/10.1007/978-3-319-11490-3_8
http://dx.doi.org/10.1007/978-3-319-11490-3_9

Contents

1 A Comparative Study of Thermal Legislation
in the Galicia—North Portugal Euroregion ..................ccoccoevvvvriiennennen. 1
Ana Ladeiras, Antonio Mota, and M?* Carmen Pardo

2 Health and Wellness Tourism: A Strategic Plan for Tourism
and Thermalism Valorization of Sao Pedrodo Sul............................. 21
Carlos Costa, Joana Quintela, and Jos€ Mendes

3 Networks in the Health and Welfare Sector:
A Study Beyond Borders — Portugal/Spain ..................ccoooevveirnnnnnnnne. 33
Fernanda Nogueira and Ana Branca Soeiro de Carvalho

4 Eurocity Chaves-Verin: Regional Development Strengthened
by Spa-Linked Research and Professional Education......................... 47
Veronika Joukes and Isabel Costa

5 Promotion and Marketing: Marketing Strategies, Italy,
Regional Development...............cccccoociiniieiieniiiniienie e 63
Anna Zollo, Biagio Simonetti, Vincenzo Salsano,
and Carlos Rueda-Armengot

6 Quality Management in Spanish Thalassotherapy Centers................ 77
Maria de la Cruz del Rio Rama, José Alvarez Garcia,
Maria José Garcia Rodriguez, and Santiago Gomez Fraiz

7 Motivations for Implementing a System of Quality
Management in Spanish Thalassotherapy Centers ..............c....c..c..... 101
José Alvarez Garcia, Maria de la Cruz del Rio Rama,
Encarnacién Gonzdlez-Vazquez, and Jos€ Maria Merig6 Lindahl

8 Barriers to Implementing Quality Management
in Spanish Thalassotherapy Centers...............cccccoecvevvirieviinienieeeene. 117
Marta Peris-Ortiz, Maria de la Cruz del Rio Rama,
and José Alvarez Garcia

vii



viii

10

11

Contents

Social Program Hydrotherapy IMSERSO in Horizon 2020............... 133
Pablo Saz Peir6 and Olga Martinez Moure

Diversity and Interconnection: Spas, Health

and Wellness TourisSm ..............ccccooooviiiiiiiiieiiic e 153
Maria Engricia Leandro, Fernanda Nogueira,

and Ana Branca Soeiro de Carvalho

Innovation in Thermalism: An Example in Beira Interior

Region of Portugal ................ccocoiiiiiiiiiiiccee e 165
André R.T.S. Araujo, Teresa Paiva, Maximiano P. Ribeiro,

and Paula Coutinho



	Foreword
	Contents

